LETech

2022 Earnings Conference 6164

Ledtech Electronics Corp.

http://www.ledtech.com.tw



™ Disclaimer LETeA.

 Contents of this presentation are based on CPAcertified financial
statements prepared in accordance with IFRS. The full content and data
are subject to the financial statements.

 The presentation may contain statements regarding the future based on
current expectations and are subject to known or unknown risks or
uncertainties. Actual future results may differ significantly.

* Unless otherwise required by law, the Company 1s not obliged to update
1ts future prospects in response to new information or future events.
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Company Introduction




P Corporate History
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Ledtech GELWIN Ledtech China

established in established in Factory
Taiwan Hong Kong established in

Zhaoqing

>, Energyled

2007 2008 2015

[ L [

Joint Venture

Energyled Corp. LEDTECH went

established for public in LﬁETUE:I: gK
lighting products. TWSE.(6164) Kingo;o‘jn

Ledtech USA
established
in L.A..

China
production
base was
complete
in Zhaogqing

BioLED

2002

Ledtech went
public in OTC.

2018

Ledtech Qingdao
established

BioLED Brand
Promotionﬂ ==

2006

11 =
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BioLED

Developed ultraviolet
cleaning and sterilization
products



P Business Philosophy
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We greatly value customer experience and feedback, and we
strive to fulfill customer expectations no matter the
circumstance. Chairman Frank Liu states: "Adhering to the
service concept of personally practicing and cooperating
with customers, along with the willingness to share the
journey, allows customers to experience the highest

quality of service.”

fedtech DNA

Sincere

Responsible
Ever-Dedicated




B Corporation Philosophy

Health
Committed to UVC technology, promoting
personal health and even group health, thereby
promoting social and economic development,

and achieving a better future for the human.

AIOT

Connect various optical technology

products with AIOT to create a new

generation of human civilization in the

future.

Green Earth

Focus on energy saving and carbon reduction,

product development and practical application, and
iImplement the mission of sustainable environmental

protection in enterprise operations.

ESG sustainable development
Pay attention to the sustainable
development of Environmental, Social,
Governance fields, and become a
sustainable enterprise advocated by the
international community.



P Locations

Locations are in Taiwan, China, Europe and the United States
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Taiwan HQ China Factory in Zhaoging City  Ledtech USA

TR

Joint Venture in UK

2" e (75 acres of land)
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. Products : LEDTECH LED Components Series LETech

LED Lamp SMD LED High Power LED
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LED Display Chip On Board LED COB NEW LED
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’ Products : Energyled LED Lighting Series

HE IG5 ey Direct light / Indirect light
ECLIPSE LIGHT 67 Solar Eclipse Idea /s HE#RXRE =
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. Reduce production costs and improve yield

Factory refo'rm . Shorten development and production cycles

and innovation . Organizational empowerment, with forward-thinking
production management capabilities

== R
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Efficiency Strategy
AN Benefit Flexible H
AR 2 % MAX. MAX. % S8
Cost Supply Chain
N 000
BE] @}\ﬁ\f'\y AR
Organize

Ability



The Three-Stage Path to Lean Manufacturing a@{/

Utilize management systems and tools to achieve rapid empowerment
Ultimately achieve smart manufacturing

Production basic Production digitization . . .
skills and execution and agile supply chain Agile and intelligent
management management manufacturing

-stabilization - Digitization

- Fluid -Optimize the order
fulfillment process
and management
system

- Lean operation
management

- Intelligent
-Synchronization
(strengthening overall value
stream integration)

- Pulling and leveling- lean
culture

- Construction of
production
management system



The speed of change determines whether wins or loses



. Organizational Reform Strategies

Deepen logistics organization
and pursue operational synergy

Integrate the human resource
structure and accelerate the
experience inheritance

Strengthen protessional division
of labor and promote
reformation and transformation



Operation Results
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Operating Results 3Q22 Results LB

In NT thousand 3Q22 2Q22 QoQ 3021 YoY

&3 % & 3F % % & % % %
Net Sales 214,320 100.0 247,517 100.0 (13) 252,949 100.0 (15)
COGS 154, 737 72.2 187,177 75.6 (17) 183, 332 2.4 (16)
Gross Profit 59, 583 27. 8 60, 340 24.4 (1) 69,617 27.6 (14)
Operating Expense 65, 539 30. 6 70,688 28.4 C7) 57,801 22.9 13
Operating Profit (5,956) (2.8) (10,348) (4.0) 42 11, 816 4.7 (150)
Other Income/Expense 19, 844 9.2 44, 640 17. 4 (56) 5,354 2.1 271
Profit Before Tax 13,888 6.4 34,292 13. 4 (60) 17,170 6.8 (19)
Income Tax Expenses (3,146) (1.4) (3,223) (1.3) 2 (4,693) (1.9) 33
Non-Controlling Interest 631 0.3 572 0.0 10 703 0.3 (10)
Profit Attributable to Parent 10,111 4.7 30, 497 12.1 (67) 11,774 4.6 (14)
After Tax EPS 0.10 0.30 0.12

Shares:( thousand shares) 100,000 100, 000 100,000



Operating Results 3Q22YTD Results
sz 321 Yot

In NT thousand

£ 3F % £ % % %
Net Sales 690, 583 100.0 715,680 100.0 (4)
COGS 519, 557 75.2 532,930 4.4 (3
Gross Profit 171, 026 24.8 182, 750 25.6 (6)
Operating Expense 199,606 28.9 177,900 24.9 12
Operating Profit (28,580) (4.1) 4,850 0.7 (689)
Other Income/Expense 73, 087 10.4 20, 655 2.9 254
Profit Before Tax 44,507 6.3 25,505 3.6 75
Income Tax Expenses (8,638) (1.3) (8,541) (1.2) (1)
Non-Controlling Interest 1,544 0.1 1,380 0.2 12
Profit Attributable to Parent 34, 325 4.9 15,584 2.2 120
After Tax EPS 0.34 0.16
Shares: (thousand shares) 100, 000 100, 000
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Operating Results Other Incomes/Other Expenses R

In NT$ thousand 3Q22 3Q22YTD

Net Interest 317 1,915
FX 11, 644 16, 444
Others 7, 883 04, 728
Total OIOE 19, 844 13, 087




Operating Results

3Q22

UV Product

Lighting
Successful
Projects

15% LED
Components
Series

Commercial o
Lighting S
Successful
Projects
21%

LED Components Series

Commercial Lighting Successful
Projects

Low-temperature Lighting
Successful Projects

UV Product

Others

3Q22 Revenue Contribution by ~S2aech

Product

2Q22
UV Product

Lighting
Successful
Projects LED

21% Components
Series
48%

Commercial
Lighting
Successful
Projects
24%

LAMP_ CHIP LED, DISPLAY_, HIGH POWER, BACKLIGHT, COB, SMD etc.

Led Bulbs, Led Tubes_, Panel Light, Spot Light, Flood Light, Flood Light,
High/Low Bay Light, Street Light etc.

Led Bulbs, Led Tubes etc.
Ultraviolet Disinfection Lamp, UVC Led Tubes etc.

Raw materials and parts



-~ Operating Results 3Q22 Revenue by Product £
In NT thousand 3Q22 2Q22 QoQ

LED Components Series 117,725 118,776 -1%
Commercial Lighting Successful Projects 45, 655 59, 640 -23%
Low-temperature Lighting Successful Projects 31,413 h0,874 -38%
UV Product 5, 825 5,411 8%

Others 13,702 12, 816 %



. 3Q22YTD Revenue Contribution b Sloch
Operating Results °° Product y )

3022 3Q21
UV Product _ UV Product
2%

Low-
Low- ; temperaturt
temperature Lighting
Lighting i Successful
Successful LED Projects

Projects
19% Components

LED
Components
Series

Series c I
52% ommercia
Commercial Lighting 58%
Lighting Successful
Successful Projects
Projects 18%
21%

LED Components Series LAMP_ CHIP LED, DISPLAY, HIGH POWER, BACKLIGHT, COB, SMD etc.

Commercial Lighting Successful  Led Bulbs, Led Tubes, Panel Light, Spot Light, Flood Light, Flood Light,
Projects High/Low Bay Light, Street Light etc.

OB RIS Mgl Led Bulbs, Led Tubes etc
Successful Projects N '

UV Product Ultraviolet Disinfection Lamp, UVC Led Tubes etc.

Others Raw materials and parts



Operating Results 3Q22YTD Revenue by Product LETec

In NT thousand _ 3021 QoQ

LED Components Series 358,503 412, 914 -13%
Commercial Lighting Successful Projects 147,574 133, 555 10%
Low-temperature Lighting Successful Projects 131, 234 108,014 21%
UV Product 12, 264 6,148 99%

Others 41,008 55, 049 -26%
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Operating Results

Balance Sheet

In NT thousand 3Q22 2Q22 3Q21
Amount % Amount % Amount %

Cash & Equivalent 428,406 22 390, 552 20 253, 065 14
Accounts Receivable 210, 841 11 227,093 12 219, 046 12
Inventories 191, 484 10 211,516 11 185, 257 10
Current Assets 1,187,081 62 1,160, 315 61 1,037,168 58
Total Assets 1,928,526 100 1,905,586 100 1,813,534 100
Short Term Debt 325,000 17 280,000 15 235,000 13
Accounts Payable 156,437 8 208, 936 11 203, 862 11
Current Liabilities 654, 856 34 662, 931 35 584, 529 32
Long Term Debt 44,713 2 38,047 2 72,570 4
Total Liabilities 739, 770 38 739,011 39 695, 682 38
Equities 1,188, 756 62 1,166,575 61 1,117, 852 62
Key Indices

Current Ratio (x) 1.81 1.75 1.77

Quick Ratio (x) 1.52 1.43 1.46



Future Prospects




2023 Ledtech Business Outlook

Business Target: +25%

* Focus and Expand product

application

Traffic Indication Light
Automotive Backlight Modules
LCD Backlight Modules
Power Indicator

Digital Display

Business Target: +20%

Focus on high profit margin

products and applications

Scoreboard
Backlight Modules
MFP Display
Decoration Lighs

Air Conditioner Indicator

Business Target: +15%

Focus on scale production
products to achieve cost

down efficiency

Strategic
Accounts

Business Target: +20%

Improve the sales performance
of strategic customers
Increase demand creation
Increase the number and the

value of strategic accounts



LEDTECH led module applications R

Backlight for motorcycle s LI




>/ Energyled Brand Introduction

Lighting Health

2 Energyled '@

)

BioLED

Energyled — Leading brand in lighting industry Smart Light Technology - Healthy Life
Inheriting more than 45 years of semiconductor lighting The UVC business dep. promotes with
professional technology from the parent company, using the concept of "Smart Light Technology -
mature LED packaging, LED module design and assembly Healthy Life". As a new brand for
technology, focusing on the production of LED products, cleanliness, health, epidemic prevention,
in line with market trends and future technology needs, and international promotion, it expects
and continuing to move forward. to promote a new future from personal

health to group health.

,(_/ew 2 Energyled



<

<~ Energyled Main Business @

.. A A i AL
Lighting business —  prgject engineering VORI =Tt New Business
(Distributor) lighting
1. Private brand 1. B2B Chain store 1. Numbers of sales: 1. B2B, B2C
2. ODM/OEM (Convenient store & Over than 30,000K pcs 2. Light and health relative
3. Agency business / Supermarket) 2. Customized design consumer goods
Industry integration 2. Bidding / Project 3. Collaboration with 3. Create “Smart Light

famous brands worldwide  Technology - Healthy Life”



Energyled - Leading brand in lighting industry

® Energyled

Direct delivery from ODM/OEM Industry Integration
the factory
Have factories in China,
with proper product and
cost control, and high
performance ratio.

45 years of professional Good relationship
experiences and with international
technology, ODM/OEM manufacturers, well-
development of goods, known brands and
brand management is not local brands as

i dream. : : strategic partners.

One Stop Project International Brand

handle all the details of Both domestic and foreign
the process from brands are recognized and

customizing the owner's designated, and many
design requirements to successful cases have been

construction and delivery accumulated.




Our Advantage

Professional inAir PUrifier

[[Smart Lighting products

@ People-Oriented
- Start from consumer needs

- Through lighting development to
related lifestyle products
- For consumers' healthy life

my, Quality of Ledtech Group

@ ¥ - Parent company has factories
- With the strict quality control of MIT
- Quality assurance for products

International Recognition

—  medical technology members in Taiwan

- An infection control company belonging

to the national team of epidemic prevention.
- Specializing in product development
- Protecting the health of the nation

@,

" - We are one of the most advanced g

International Partners

- International world-renowned LED sterilization
technology brand cooperation
- UVC sterilization effect can be trusted

Certified Patent Design

- The Group has received numerous ISO
certifications

- Patent endorsement for product design and
many qualified testing standards

ESG Sustainable Development

- Sustainable environmental protection as the
starting point

- We insist on providing energy-saving products

- We are cost conscious
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Sales Target Growth: 30%

- Increase the proportion of
customized products

- Strengthen the product line of
strategic alliance partners

- Rent-to-buy ESG issue
demand

- Increase 3 large distributors /

2 OEM customers

/) Energyled

2023 Business Prospective

3.
ERNOINEERNg
2 EXPONSAIES:

Sales Target Growth: 55% Sales Target Growth: 20%
- Active participation in engineering bids - Introduge new produqts
- Expanding B2B domestic low- - Expanding eye-catching

temperature lighting market products to enhance added
- Strategic cooperation with engineering ~ value
distributors - Focus on refrigeration/freezing

- Input into lighting design and luminaire  area lighting

configuration services (owners/architects) - Deployment of second/third tier
refrigerator plants

NEW BUSINESS

4.

Sales Target Growth: 417%

- Create own brand: expand awareness

- Estimated number of products to be
opened: 10 products with light, UVC
and health as the main axes.

- Market promotion: extend to online
e- commerce and offline physical chain
channels.



/) Energyled @
2023 Lighting Distributor Opportunity

G BN N I

OEM/ Strengthen Create more Strengthen strategic collaboration
ODM Clients own brand agents and increase products
Increase the proportion of The leading brand in the Being an agent for international Enhance the relationship with
customized products. Actively lighting industry. Both energy famous brands. Increasing Peers. Being responsible for the long
participate in public works projects. saving and environmental product line for designer’s lasting management of Taiwan's
different options. environment

protection labels.
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/) Energyled @
2023 Project Engineering

- -
Looking for new clients Looking for new Build technical team !\'eW p.roducts applied
New products development distributors 1. Professional lighting — in chain stores
1. Lighting for plant 1. Increasing existing design & service 1. Low temperature lighting
2. OEM — Smart lighting distributors from 13 to 21 2. Energy saving for public tube .
strategic collaboration 2. Strategic collaboration area 2. Energy saving and Eco -
friendly products




®/ Energyled

LT
2023 Low temperature lighting —Export opportunity

[Increase value-added product lines}

Different kinds of Disc lamp and lighting tube

[ New products ) combined wiamera

New item - Walk-in 180Im/W High-efficiency
lighting tube lighting tube

Expand the field of application
[ Sales market — Middle/South America, second-tier and EN P er / H ) fi /th esal
o . . o . . IN cooler ypermarket, rreezer. olesale
third-tier city in China ahd Emerging Markets ] market . All kinds of disc lamps / Refrigerated

area lighting/ beverage vending machines.




BioLED oS2Teh
2023 New Business opportunity

Create private brand and expand company popularity
1. Advertisement — E-catalogues

2. BioLED —Invite doctors to testify for the brand to enhance trust

* Create 10 new products in 2023

Main subject: Lighting. UVC. Health

e SEO Search Results Enhancement Program
1. Media news cooperation
2. increase word of mouth content

* Marketing plan

1. Open online e-commerce and offline physical chain channels

2. Group buying distribution market development

* Relationship maintenance
1. Product 1 year warranty repair
2. Complete product after-sales service
3. Consumer Goods Consumables Trade-in Interactive
Content Event Held




Marketing new
product plans




LETech

Core Brand Development BioLED
on h 28 DA Wiz 0y

BUFhER 52
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5'6

Combination of health and
Lighting technology

“Life. Health. Smart”

Develop products for all consumers



BioLED Production line plan

) Expand UVC )
peripheral

Smart control products Complete IOT

and connection
B Y 5B
N
)

EXISting

quct Full'Spectrum Light
products
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BioLED 2023 Annual Product Development Plan R

UVC Health lighting
technology

New product Existing product-Upgrade

Any space:
Magic cube — UVC Air Purifier

Small room: UVC Air Purifier

Large room: UVC+ Dryer + Air
Purifier + 10T

UVC Thermal cup

Portable UVC water sterilization

Portable UVC sterilization bag

Magnetic wardrobe UVC

disinfection lamp
Folding Wall Mounted Full

Spectrum Light

Smart control Wifi lighting



BioLED Business development plan R

“to C Expand brand visibility , to B Enterprise
Integrated Sales ™

Distributor
cooperation sales

online e-commerce offline physical chain
channels.

“Target: BioLED Proportion of revenue reach 8% of the group as a whole”



BioLED Marketing word-of-mouth publicity, constant praise
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THANKS FOR
WATCHING




